Huge response in Europe
to Media Consulta’s
campaign for Malta’s euro

introduction

The launch of Malta's suro cunency
on | Jamuary 2008 has been
complele success and this not only

i lerms of the smooth wnsition (o

the new curmendy.

Acting on behatl of the National
Euro  Changeover  Commitlee
(NECC), Medin Consulta  (MC)
undertook sn intensive Edrope-wide
PR campaign with Malia featuring
prominendly in 849 prin, 458
onling nml 233 TV medin noross 18
counines.

Alun  Camillern, Executive
Consultant of the NBECC, snid:
“These resolts beat our expectations.

Media  Consolls, with network -
and cstablished  media

agencies
contacts in all 27 BEU member states
and beyond, has proven to be the best
posible partner 1o implement such o
large scale international campaign.”

Alogether 1540 media  outles
reported on the small istand state
and its accession o the moneiry
union, with ciren 2.3 people viewing
or reading them - an excellent
promotionsl diive for an EU stale
whode tourism mdustry accounis for
24% of the Gross Nutional Product
(GNP,

The main arget audience of the
campalgn wis, therefore, the general
public in Malta’s muin Furopenn
tourikt - sourge  markets  including
France.

MC is a close parner of the
Maltese  tourism  industry. Since
0T the agency supports both the
Malta Tourism Authority (MTA) and
the national wirine Air Makia with
the uim of boosting 1eurism 10 the
Maltese Tshands,

*According 10 the MTA, circa 27%
of Maliese employment  depends
directly or indirectly, on {ourism
and the spending of holidaymukers.
Continuous advertising is necessary
o compete with numerous ather
artrnctive holiday destinggions fn the
Mediterranean and worldwide,” said
MC Chiel Executive Officer (CEO)
Hawithd Zulani.

The camppign Tor Air Nl has
shown clearly that good advertising
works: the imernational compaign
developed by MC has proven o be
the mowt successful For the airlime,
which registered a  considerable

s

increase in bookings,

In the second balf of 2007, in haly,
for instance, the passenger numbers
shot up by 18% compared 1o the
previous year.

2007 was an exceptional year for
MC: the Network won the biggest
polivical communication,  account
ever tendered by the ELL

The EU  Directimic-Generil
Communication  aceounl  sees
MC  curying out un  integrated
informuation  and  communication
campaign ih all 27 EU member
ststes for the next lour years witlua
hudger of €80 million,

MC  alsoo s the  prefened
eomtipiicationy  puitoge - of - the
Cierman Parbigment and  the  lend
agency-of the German Gavernment.

Prime  Minister  Lawrance  Gonel
presents: the Maltese Euro on 10 July
2007 in Brussels



